analisis pengaruh personal innovativeness trait

terhadap perceived usefulness dan perceived

ease of use serta implikasinya pada intention to





Angg007. (2015, November 12). Potensi Besar untuk Pemasukan Negara. 
Retrieved from https://kominfo.go.id: 
https://kominfo.go.id/index.php/content/detail/6385/Potensi+Besar+untuk
+Pemasukan+Negara/0/infografis 
Apkpure. (2013, Juli 5). Buka Dimana APK Download - Gratis Sosial APL untuk 
Android | APKPure.com. Retrieved from https://apkpure.com: 
https://apkpure.com/id/buka-dimana/com.onebit.bukadimana 
Azjen, I. (1985). From Intentions to actions: A theory of planned behaviour. In K. 
J., & B. J., Action Control: From cogniton to behaviour (pp. 11-39). 
Heidenberg: Springer. 
Azjen, I. (1991). The Theory of Planned Behavior. Organizational Behaviour and 
Human Decision Processes, 50, 179-211. 
Azzahra, M. H. (2016, Oktober 10). Mitra Goers Capai 300 dalam Setahun. 
Retrieved from swa.co.id: https://swa.co.id/swa/trends/mitra-goers-capai-
300-dalam-setahun 
Bahri, K. (2016, Oktober 4). Pengertian E-Commerce dan Contoh serta. 
Retrieved from www.levatra.com: 
http://www.levatra.com/2016/10/pengertian-ecommerce-dan-
contohnya.html 
Bhatti, T. (2007). Exploring Factors Influencing the Adoption of Mobile 
Commerce. Journal of Internet Banking and Commerce, 12, 1-13. 
Chang, M. K., Cheung, W., & Lai, V. S. (2005). Literature derived reference 
models for the adoption of online shopping. Information & Management, 
42, 543–559. 
Cheema, U., Rizwan, M., Jalal, R., Durrani, F., & Sohail, N. (2013). The trend of 
online shopping in 21st century: Impact of enjoyment in TAM model. 
Asian Journal of Empirical Research 3(2), 131-140. 
Analisis Pengaruh Personal..., Ongky, FB UMN, 2018
117 
 
Chemingui, H., & lallouna, H. B. (2013). Resistance, motivations, trust and 
intention to use mobile financial services. International Journal of Bank, 
31, 574-592. 
Chiu et al. (2009). Determinants of customer repurchase intention in online 
shopping. Online Information Review, 33, 761-784. 
Chiu, C. -M., Chang, C. -C., Cheng, H. -L., & Fang, Y. -H. (2009). Determinants 
of customer repurchase intention in online shopping. Online Information 
Review, 33, 761-784. 
Cho, D. -Y., Kwon, H. J., & Lee, H. -Y. (2007). Analysis of trust in internet and 
mobile commerce adoption. Proceedings of the 40th Hawaii International 
Conference on System Sciences, 1-10. 
Chuttur, M. (2009). Overview of the Technology Acceptance Model: Origins, 
Developments and Future Directions. All Sprouts Content, 290, 1-22. 
Conny. (2017, Februari 20). Discover the Undiscoverable dengan Fitur Baru di 
Goers, #YukPergi Button. Retrieved from jurnalapps.co.id: 
https://jurnalapps.co.id/discover-the-undiscoverable-dengan-fitur-baru-di-
goers-yukpergi-button-11250 
Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User 
Acceptance of Information Technology. MIS Quarterly, 13, 319-340. 
Dotiviari, F. (2011, April 24). Model Mobile Commerce (M-Commerce). 
Retrieved from www.kompasiana.com: 
https://www.kompasiana.com/dfiranoty/model-mobile-commerce-m-
commerce_5500ba61a33311ac0a5106fd 
Fishbein, M., & Ajzen, I. (1975). Belief, Attitude, Intention and Behaviour: An 
Introduction to Theory and Research. Canada: Addison-Wesley 
Publishing Company, Inc. 
Ghaliya, G. Q. (2017, November 2). Catatan BPS, konsumsi leisure tumbuh. 
Retrieved from http://nasional.kontan.co.id: 
http://nasional.kontan.co.id/news/catatan-bps-konsumsi-leisure-tumbuh-63 
Analisis Pengaruh Personal..., Ongky, FB UMN, 2018
118 
 
Gliem, J. A., & Gliem, R. R. (2003). Calculating, Interpreting, and Reporting 
Cronbach’s Alpha Reliability Coefficient for Likert-Type Scales. 82-88. 
Hair JR., J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2009). Multivariate 
Data Analysis. Prentice Hall. 
Hendra, D. (2018, April 4). Gairah Bisnis Sektor Leisure Economy Indonesia. 
Retrieved from https://swa.co.id: https://swa.co.id/wicf/news/gairah-
bisnis-sektor-leisure-economy-indonesia 
Huda, R. M. (2017, Mei 23). Indonesia Akan Menjadi Raksasa Teknologi Digital 
Asia. Retrieved from http://setara.net: http://setara.net/indonesia-akan-
menjadi-raksasa-teknologi-digital-asia/ 
Im, H., & Ha, Y. (2012). Who are the users of mobile coupons? A profile of US 
consumers. Journal of Research in Interactive Marketing, 6, 215-232. 
Indonesia, M. (2017, Juni 16). Cari Hiburan di Goers. Retrieved from Media 
Indonesia: http://mediaindonesia.com/read/detail/109291-cari-hiburan-di-
goers 
Jones, C. M., McCarthy, R. V., Halawi, L., & Mujtaba, B. (2010). Utilizing the 
Technology Acceptance Model to Assess the Employee Adoption of 
Information Systems Security Measures. Issues in Information Systems, 
11, 9-16. 
K., A. C., O., A. J., & A., O. A. (2011). Business-to-consumer e-commerce in 
Nigeria: Prospects and challenges. African Journal of Business 
Management, 13. 
Kang, J. -Y., & Johnson, K. K. (2013). How does social commerce work for 
apparel shopping? Apparel social e-shopping with social network 
storefronts. Journal of customer behaviour, 12, 53-72. 
Kaplan, S. E., & Nieschwietz, R. J. (2003). A Web assurance services model of 
trust for B2C e-commerce. International Journal of Accounting, 4, 95-114. 
Analisis Pengaruh Personal..., Ongky, FB UMN, 2018
119 
 
Kemp, S. (2017, January 24). Digital In 2017: Global Overview. Retrieved from 
https://wearesocial.com: https://wearesocial.com/special-reports/digital-in-
2017-global-overview 
Khalifa, M., & Shen, K. N. (2008b). Explaining the adoption of transactional B2C 
mobile commerce. Journal of Enterprise Information Management, 21, 
110-124. 
Kim, C., Mirusmonov, M., & Lee, I. (2010). An empirical examination of factors 
influencing the intention to use mobile payment. Computers in Human 
Behavior, 26, 310-322. 
Kure, E. (2016, Desember 20). Mobile Commerce Indonesia Peringkat 1 di Asia-
Pasifik. Retrieved from http://www.beritasatu.com: 
http://www.beritasatu.com/digital-life/405621-mobile-commerce-
indonesia-peringkat-1-di-asiapasifik.html 
Lai, V. S., & Li, H. (2005). Technology acceptance model for internet banking: an 
invariance analysis. Information & Management, 42, 373-386. 
Lin, H. -H., & Wang, Y. -S. (2005). Predicting Consumer Intention to Use Mobile 
Commerce in Taiwan. Proceedings of the International Conference on 
Mobile Business, 1-7. 
Lu, J. (2014). Are personal innovativeness and social influence critical to continue 
with mobile commerce? Internet Research, 24, 134-159. 
Mahatma, R. (2016, Desember 30). Data Statistik Mengenai Pertumbuhan 




Malhotra, N. K. (2010). Marketing Research An Applied Orientation. Pearson. 
Malhotra, N. K. (2012). Basic marketing research : Integration of social media 
4th edition. Pearson. 
Analisis Pengaruh Personal..., Ongky, FB UMN, 2018
120 
 
Mallat, N., Rossi, M., Tuunainen, V. K., & Oorni, A. (2009). The impact of use 
context on mobile services acceptance: The case of mobile ticketing. 
Information & Management, 46, 190–195. 
Maulana, R. (2018, Mei 23). Eventevent, Marketplace Acara dengan Fitur Live 
Streaming dan Profil Media Sosial. Retrieved from id.techinasia.com: 
https://id.techinasia.com/eventevent-marketplace-acara 
Mennecke, B. E., & Strader, T. J. (2003). Mobile Commerce Technology, Theory, 
and Applications. Idea Group Publishing. 
Moore, G. C., & Benbasat, I. (1991). Development of an Instrument to Measure 
the Perceptions of Adopting an Information Technology Innovation. 
Information Systems Research, 2, 192-222. 
Ng, M. (2016). Examining factors affecting mobile commerce adoption of 
Chinese consumers. International Journal Electronic Business, 13, 98-
115. 
Noel, H. (2009). Basic Marketing 01 Consumer Behaviour. AVA Publishing SA. 
Pavlou, P. A. (2003). Consumer Acceptance of Electronic Commerce: Integrating 
Trust and Risk with theTechnology Acceptance Model. International 
Journal of Electronic Commerce, 7, 101-134. 
Peter, J. P., & Olson, J. C. (2008). Consumer Behavior and Marketing Strategy. 
McGraw-Hill. 
Prabancono, H. (2016, Februari 11). Pertumbuhan Smartphone Diprediksi Geser 
ECommerce. Retrieved from http://www.solopos.com: 
http://www.solopos.com/2016/02/11/bisnis-online-pertumbuhan-
smartphone-diprediksi-geser-e-commerce-jadi-m-commerce-689626 
Pratiwi, H. (2015, Mei 18). Jelajahi Beragam Aktivitas Jakarta dengan Aplikasi 
Mobile Goers. Retrieved from dailysocial.id: 
https://dailysocial.id/post/goers 
Analisis Pengaruh Personal..., Ongky, FB UMN, 2018
121 
 
Rachmawati, A. R. (2017, Januari 8). 2017, Goers Fokus Garap Industri Wisata. 
Retrieved from www.pikiran-rakyat.com: http://www.pikiran-
rakyat.com/ekonomi/2017/01/08/2017-goers-fokus-garap-industri-wisata-
389998 
Rahma, A. (2018, Februari 1). Menpar Arief Yahya: Target Wisatawan 
Mancanegara 17 Juta di 2018. Retrieved from tempo.co: 
https://bisnis.tempo.co/read/1056265/menpar-arief-yahya-target-
wisatawan-mancanegara-17-juta-di-2018 
Rahmadhani, S. (2017, Oktober 17). Istilah Dalam Dunia Bisnis Yang Sering 
Dipakai, Pengusaha. Retrieved from http://goukm.id: 
http://goukm.id/definisi-istilah-istilah-bisnis/ 
Ramadhan, B. (2018, Februari 6). Inilah Sektor Ekonomi Yang Akan Menjadi 
Tren di Tahun 2018. Retrieved from www.goodnewsfromindonesia.id: 
https://www.goodnewsfromindonesia.id/2018/02/06/inilah-sektor-
ekonomi-yang-akan-menjadi-tren-di-tahun-2018 
Rogers, E. M. (1995). Diffusion of Innovation, 5th ed. Free Press. 
RuangMuda. (2017, September 8). Pengaruh Generasi Milenial dalam Teknologi, 
Pendidikan, dan Kewirausahaan di Indonesia. Retrieved from 
ruangmuda.com: https://ruangmuda.com/pengaruh-generasi-milenial-
dalam-teknologi-pendidikan-dan-kewirausahaan-di-indonesia/ 
Ryza, P. (2016, Juni 8). Aplikasi BookMyShow Dilengkapi dengan Fitur M-Tiket 
dan Mobile Wallet. Retrieved from dailysocial.id: 
https://dailysocial.id/post/aplikasi-bookmyshow-dilengkapi-dengan-fitur-
m-tiket-dan-mobile-walet 
Saricam, C. (2014). Acceptance of apparel private sale sites by consumers: 
application of original and extended technology acceptance model. The 
Journal of The Textile Institute, 1-13. 
Analisis Pengaruh Personal..., Ongky, FB UMN, 2018
122 
 
Sharif, M. S., Shao, B., Xiao, F., & Saif, M. K. (2014). The Impact of 
Psychological Factors on Consumers Trust in Adoption of M-Commerce. 
International Business Research, 7, 148-155. 
Statista. (2016, November 16). Transaksi E-Commerce Indonesia Naik 500% 
dalam 5 Tahun. Retrieved from katadata.co.id: 
https://databoks.katadata.co.id/datapublish/2016/11/16/transaksi-e-
commerce-indonesia-naik-500-dalam-5-tahun 
Sun, J., & Chi, T. (2017). The Journal of The Textile Institute. Key factors 
influencing the adoption of apparel mobile commerce: an empirical study 
of Chinese consumers, 1-13. 
Taylor, S., & Todd, P. A. (1995). Undestranding information technology usage: A 
test of competing models. Information System Research, 6(2), 145-176. 
Teo, T. S., Lim, V. K., & Lai, R. Y. (1999). Intrinsic and extrinsic motivation in 
Internet usage. Omega, 27, 25-37. 
Turban, E., King, D., McKay, J., Marshall, P., Lee, J., & Viehland, D. (2008). 
Electonic Commerce 2008 A Managerial Perspective. Pearson Education. 
Turban; King; McKay; Marshall; Lee; Viehland. (2008). Electonic Commerce 
2008 A Managerial Perspective. Pearson Education. 
Venkatesh, V., & Bala, H. (2008). Technology Acceptance Model 3 and a 
Research Agenda on Interventions. Decision Sciences, 39, 273-315. 
Venkatesh, V., & Davis, F. D. (2000). A Theoretical Extension of the Technology 
Acceptance Model: Four Longitudinal Field Studies. Management 
Science, 46, 186-204. 
Wei, T. T., Marthandan, G., Chong, A. Y.-L., Ooi, K. -B., & Arumugam, S. 
(2009). What drives Malaysian m-commerce adoption? An empirical 
analysis. Industrial Management & Data Systems, 109, 370-388. 
Analisis Pengaruh Personal..., Ongky, FB UMN, 2018
123 
 
Wu, J. H., & Wang, S. C. (2005). What drives mobile commerce? An empirical 
evaluation of the revised technology acceptance model. Information & 
Management, 42, 719-729. 
Yang, K. C. (2005). Exploring factors affecting the adoption of mobile commerce 
in Singapore. Telematics and Informatics, 22, 257–277. 
Zheng, Y., & Chi, T. (2014). Factors influencing purchase intention towards 
environmentally friendly apparel: an empirical study of US consumers. 






















Analisis Pengaruh Personal..., Ongky, FB UMN, 2018
